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I n t r o d u c t i o n  

Company anniversaries offer an opportunity to celebrate past successes and set 

a new course for the future. Companies that set aside funds specifically for 

anniversary celebrations use these occasions strategically and are able to make 

decisions more quickly regarding larger-scale celebrations. 

The ‘Company Anniversaries’ contact database is therefore of interest to various 

sectors looking to develop new business. 

1. The significance of anniversaries 

When properly understood, anniversaries are valuable because they offer many 

opportunities to create a positive future for the company. 

• Boosting motivation 

• Strengthening customer loyalty 

• Building relationships with new customers 

• Strengthening supplier relationships 

• Improving the company’s image 

• Launching new products 

• Improving processes and communication 

Psychologically, an anniversary lays the foundation for creating something new 

from the old and guarantees a boost in motivation. It is always a reason to 

celebrate, as one can look back on a successful past. 

2. The Company Anniversaries Address Database 

This address database contains Swiss companies celebrating a milestone 

anniversary. It offers solid sales potential for providers in the fields of event 

marketing, the hotel industry, catering, promotional items, communications, 

services, retail and many more. 

Special features: 

• Around 10,000 addresses, updated annually 

• Sold to a limited number of customers per sector 

• Detailed information: year of establishment, anniversary years, number 

of employees, sector, contact persons, contact details 

The database is maintained via telemarketing, ensuring that companies are not 

inundated with offers. 
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3. Decision-making processes within the company 

Planning and organising a company anniversary require well-thought-out 

decision-making processes within the company, as various decision-makers 

and departments are usually involved. Only in this way can the projects 

surrounding the anniversary be strategically prepared and successfully carried 

out. 

Decision-makers 

• Board of Directors 

• Executive Management 

• Human Resources Management 

• Marketing Management 

• External consultants and agencies 

 

Implementation 

• Planning and implementation are usually project-based 

• The timing of the decision is crucial (often between 1 January of the 

previous year and 30 June of the anniversary year) 

• Project-based approach in direct marketing (mailings, events, 

promotions) 
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4. Measures for a successful anniversary 

To ensure the long-term success of a company anniversary, targeted and 

carefully coordinated measures are required – ranging from traditional public 

relations across all offline and online channels, through creative marketing 

campaigns, to internal communications. Securing long-term success relies on 

measures that are aligned with the company’s objectives and the relevant 

target groups. 

Public Relations 

• Press releases 

• Media conferences 

• Anniversary magazine 

Advertising / Marketing 

• Corporate identity 

• Promotional gifts 

• Internet platforms 

• Posters, advertisements 

Direct marketing 

• Direct mail 

• Email campaigns 

• Newsletters 

Internal communication 

• Employee involvement 

• Intranet, staff events 

Conclusion 

For service providers such as advertising and event agencies or catering 

companies, this presents an opportunity to offer clients a comprehensive 

package and increase value through cross-selling. 
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5. Target Groups and Communication Tools 

A successful company anniversary depends on effectively engaging the various 

target groups. Each group – from employees to customers and the general 

public – has different expectations and requires appropriate communication 

tools. The selection and combination of these tools play a decisive role in 

determining the reach and impact of the anniversary activities. 

Main target groups: 

• Employees 

• Customers and partners 

• The general public and the media 

• Authorities and politicians 

• Shareholders 

 

Communication tools: 

• Anniversary celebration (e.g. a ceremony or gala evening) 

• Open day 

• Press releases and media relations 

• Anniversary brochure or special edition of the annual report  

• Promotional gifts or special anniversary offers for customers 
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6. Opportunities for suppliers and specialists 

 

Company anniversaries offer a wide range of business opportunities for 

suppliers and specialists. 

 

• New contracts and revenue potential: Company anniversaries are 

occasions when businesses often require external services and 

products – such as event management, catering, promotional items, 

communications or technical support. This opens up opportunities for 

suppliers and specialists to secure new contracts and strengthen 

existing customer relationships. 

• Cross-selling and additional business: Those offering a 

comprehensive range of anniversary-related services can use cross-

selling to promote additional services, such as event equipment, 

promotional materials or digital solutions. 

• Long-term customer loyalty: By providing professional support for the 

anniversary, suppliers and specialists can demonstrate their expertise 

and position themselves as reliable partners for future projects. 

• Enhanced reputation and references: Successfully implemented 

anniversary projects serve as excellent references for your own 

marketing and strengthen your reputation within the industry.  

• Networking: Anniversary events bring together a variety of 

stakeholders. This offers the chance to make new contacts and expand 

your own network. 

 

 

Conclusion 

Seize the opportunity and get in touch with companies celebrating an 

anniversary. We’d be delighted to help you. 

 

 

 

 


