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Active seniors

Senior citizens are an extremely attractive target group - economically, socially

and emotionally.

e Purchasing power: Many people of retirement age have a stable
income from pensions, savings or property assets. They like to invest in
health, travel, culture and comfort.

e Time and attention: Seniors often have more free time, which makes
them more receptive to offers, advertising or new hobbies - be it
wellness, education or digital expertise.

e Brand loyalty: Older target groups often show a high level of loyalty to
brands with which they have had good experiences, which facilitates
long-term customer relationships.

e Growing market: Demographic change is making the market for senior
citizens bigger than ever. Companies that offer age-appropriate
products and services can benefit greatly here.

e Multiplier role: Grandparents often influence purchasing decisions
within the family, especially when it comes to gifts, household products

or travelling.

The list of around 900,000 addresses has been revised and is up to date.

72 % German-speaking Switzerland

28 % Western Switzerland and Ticino

Language regions 65 - 74 years 75 years and older
German 372'300 263'800
French 116'200 89'300
Italian 21'500 18'300
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